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UI/UX Case Study

The existing BusinessWire web app posed several challenges. It had become outdated and required users 
to rely on laptops for even minor tasks, limiting mobility and convenience. To address this, we aimed to 
create a mobile app that would allow users to access our services seamlessly, even beyond work hours. 
Additionally, the web app's lack of mobile compatibility demanded a dedicated solution to provide an 
optimal user experience on mobile devices.

Problem Statement

Target Audience

 Companies Requiring Efficient News Publicatio
 Existing Clients for Release Copy Revie
 Individual Reviewers of Release Copie
 Journalists and Media Outlets for Coverage and 

Updates

The Approach

Our approach was user-centric and systematic. 
We began by understanding the existing web app, 
creating a solid foundation. We iterated on high-
fidelity wireframes, fine-tuned typography and 
color schemes, and developed a customized 
design system. The final result is a mobile app 
that prioritizes user experience and efficiency.
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Design Thinking Process

Our design thinking process was structured around five key stages: empathize, define, ideate, design, and 
test. We started by empathizing with our users to understand their needs and pain points. Next, we defined 
the project's scope and goals. Ideation allowed us to generate creative solutions, leading to the creation of 
high-fidelity wireframes. Prototyping and testing phases ensured that the app's design was user-centered 
and refined, resulting in a highly functional and user-friendly mobile app.
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Emphatize Phase

We conducted in-depth interviews and surveys with users and stakeholders to gain a nuanced 
understanding of their preferences and expectations. This qualitative data informed our design decisions, 
ensuring the app's features and aesthetics aligned with user needs. It also helped in refining the user 
experience and shaping the app to be intuitive and engaging.

 Can you describe your typical workflow when using news publishing platforms, especially when 
you need to release news quickly

 What challenges or pain points have you encountered while using the existing BusinessWire web 
app or similar platforms on mobile devices

 Are there specific features or functionalities you find essential when reviewing or publishing 
news releases

 How do you envision the ideal mobile app for news publication? What are the must-have features 
for you

 Could you share any specific scenarios or use cases where you've needed to access news 
publishing tools outside of standard working hours? How could a mobile app help in such 
situations

 What visual and user interface elements do you find most appealing and user-friendly when using 
mobile apps for professional purposes

 Are there any design or functionality elements from other mobile apps that you believe could 
enhance your experience when using a news publishing platform

 What are the top priorities for you when it comes to user experience on a mobile app for news 
publication?

 Strong demand for a mobile solution, especially for after-work access
 Efficiency and quick news publication are top priorities
 Users want an intuitive, engaging, and clean interface
 Customization, real-time editing, and collaboration features are essential
 Users value notifications for news updates and review requests
 Incorporating successful mobile app features is recommended
 Responsive design for various devices is crucial.

Qualitative Research

Interview Questions

Key Insight Derived

 Strong preference for a mobile app (78%), with a notable 22% not inclined toward mobile usage
 High importance of efficiency in news publication (87%), though 13% find it less crucial
 Significantly high emphasis on notifications for news updates (89%), with 11% considering them 

less important
 Mixed interest in real-time editing capability, with 56% expressing a lack of interest.

Key Insight Derived

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat.

Quantitative Research
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Nate, a seasoned News Manager in public relations, values efficiency, real-time insights, and customization 
in the app. He is motivated by continuous professional growth and the success of his clients. Mia, an e-
commerce Marketing Manager, prioritizes achieving marketing milestones, digital innovation, data-driven 
decision-making, and a flexible work-life balance. She seeks real-time analytics, integration, trend insights, 
and personalization features to stay competitive in her field. Both personas emphasize the importance of 
innovative, data-driven tools that enhance their respective fields of expertise.

User Persona

Nate Johnson

Personality

Brief Story

Age

Education

Status

Occupation

Location

34

BS  Communications

Single

News Manager

New York, NY

Calm Thinker Creative

Nate, an experienced News 
Manager with over a decade in 
public relations, is celebrated for 
his commitment to skill 
refinement, industry awareness, 
and fostering strong client 
relationships. He excels in 
strategically sharing news and 
delivering high-quality releases, 
establishing himself as an 
industry expert.

Goals

 Efficiently publish and manage news releases for 
multiple clients

 Stay updated on the latest news and industry trends
 Collaborate seamlessly with clients and internal teams.

Frustations

 Limited time for manual processes in news 
distribution

 The need for real-time notifications for urgent updates
 Difficulty in collaborating and sharing drafts efficiently.

Needs

 Real-time editing capabilities for last-minute changes
 Efficient collaboration features to share drafts with 

clients and colleagues
 Instant notifications for client approvals and urgent 

news updates
 Customization options to tailor news release formats 

to each client's needs.

Motivations

 Thrives on the challenge of timely and efficient 
communication in the fast-paced PR world

 Values efficiency, constantly seeking tools to 
streamline work and save time

 Motivated by the flexibility of mobile technology, 
enabling work from anywhere.

Mia Anderson

Personality

Brief Story

Age

Education

Status

Occupation

Location

32

MS Marketing

Single

Marketing Manager

San Francisco, CA

Calm Thinker Creative

Mia is a Marketing Manager at a 
mid-sized e-commerce company, 
where she has accumulated a 
wealth of experience over the 
past eight years. She's dedicated 
to creating successful marketing 
campaigns, driving sales, and 
enhancing brand visibility. Mia's 
dynamic career has allowed her 
to adapt to ever-evolving digital 
marketing trends, making her a 
trusted expert in her field.

Goals

 Develop and execute highly effective marketing 
campaigns

 Optimize e-commerce website performance to 
increase sales

 Stay updated on the latest digital marketing trends and 
strategies.

Frustations

 The need to manage multiple digital marketing 
channels efficiently

 The challenge of tracking real-time campaign 
performance

 Balancing a demanding work schedule and staying 
informed about industry changes.

Needs

 Access to real-time marketing analytics and campaign 
performance

 Integration with e-commerce platforms for streamlined 
sales tracking

 Trend analysis and insights on digital marketing 
strategies

 Personalization features to tailor news updates and 
trends to her interests.

Motivations

 Achieving milestones for company growth
 Embracing innovation in digital marketing
 Prioritizing data-driven decisions
 Valuing flexibility for work-life balance.

Define Phase

Empathy Map

Says

 He regularly buy materials from 
different vendors

 He hire machines for civil related 
work sometimes when needed or 
doesn’t have his own machines.

Thinks

 He thinks they should deliver 
material on time

 He think there should be a pay 
later option for material buying. 

Feels

 It will feel good if they keep 
updating of the material delivery

 It feel bad while he doesn’t get 
machinaries on time for hiring. 

Does

 He often check the quantity of 
material when it delivered

 He often check quality of material 
and if not good then he usually 
returned it.

Says

 He regularly buy materials from 
different vendors

 He hire machines for civil related 
work sometimes when needed or 
doesn’t have his own machines.

Thinks

 He thinks they should deliver 
material on time

 He think there should be a pay 
later option for material buying. 

Feels

 It will feel good if they keep 
updating of the material delivery

 It feel bad while he doesn’t get 
machinaries on time for hiring. 

Does

 He often check the quantity of 
material when it delivered

 He often check quality of material 
and if not good then he usually 
returned it.

Task Flow

Copy Approval

Messaging

Start an 

app

Home page

of app

Copy approval 
landing

Copy approval 
landing

Approve each 
element of 
the copy

Reject any 
element of 
the copy

Task 

Complete

Copy preview

Copy preview

Schdule the 
copy release

Start an 

app

Home page

of app

Messaging

landing

Messaging

landing

Fill in details 
of the new 
message 

Select 
conversation

Task 

Complete

Add new 
message

Select 
Account

Send 
message

Chat with 
editor

High-Fidelity Wireframes

Typography & Colors

Font Used

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Roboto is a highly readable and modern font that's 
suitable for a wide range of applications, from 
websites to print materials.

Roboto Bold

Roboto Regular

Roboto Medium

Roboto Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890

Roboto

Font Used

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Poppins is a playful and distinctive font, 
perfect for creating eye-catching headings 
and design elements that exude a sense of 
personality and charm.

Poppins Bold

Poppins Regular

Poppins Medium

Poppins Light

ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890

Poppins

Color Used

Primary Color
#A31621

Text Color
#1E1E1E

BG Color
#F3F3F3

Text Color
#595959

Secondary Color
#FFF3F4

Visual Design

Filter copy approvals by their status using the 
filter bar, which also offers advanced search 
through a search button.

Access the copy approval flow here.

Filters

Copy Card

Users can access the Home page, Copy 
approval page, Messaging page, and Settings 
page

Enables the user to contact the editor or 
helpline.

Directs the user to the messaging landing 
page.

Explore published news with analytics here.

Enables users to access the copy approval 
landing and initiate the copy approval process

Navigation BarNavigation Bar

Call

Messaging

Published

Copy Approval


